
The GRUDE project has been a platform for co-operation 
and networking between many different actors in 
promoting Green Economy. Here are some of the findings 
about networking collected by the project group.

GRUDE project findings in the

Success Factors for Green Networking

Timing - in line with the overall Green Trend
Network goals with a transparent,
clear and relevant message

Voluntarism

Political interest and support

Partner and consortium building
Continuity of staff

Professionalism
, strategy

and structure

Financial stability

Knowledge sharing - relevant tools and methods

Relevant and efficient platforms for
networking and collaboration

Devotion – a genuine and honest
interest in bringing the circular
approach higher up on the agenda

Lobbying based on relevant data,
research and intelligence compiled in
reports and state of the art-analysis

Large companies and organisations take
the lead, the ownership – where networks 
act as a ’brokers’ in the process

The possibility and openness for members to bring 
in own ideas, projects, questions, and issues


